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Alabama's E-Commerce Sales Tax Structure: Challenges and Solutions for the Digital Age 

The Rational Decision-Making Model in Public Policy Analysis 

Policy analysis is an integral process in forming and implementing public policies. Kraft 

and Furlong's Rational Decision-Making Model provides a structured methodology for analyzing 

policies to ensure decisions are made effectively and judiciously. This model starts with clearly 

defining and analyzing the problem, a stage where clarity and precision are crucial. Analysts 

must delineate the problem's boundaries, understand its nature, and determine the scale of its 

impact. This stage sets the foundation for the analysis, guiding the direction of subsequent steps 

(Kraft & Furlong, 2020). 

The next step involves identifying a range of policy alternatives. It requires a 

comprehensive exploration of potential solutions. Here, the analyst must brainstorm potential 

solutions, drawing from various approaches, including regulation, incentives, or market-based 

mechanisms. This breadth allows for considering creative and diverse solutions (Kraft & 

Furlong, 2020). The alternatives are then evaluated against a set of carefully selected criteria to 

reflect the policy action's goals and objectives. These criteria might include factors such as cost-

efficiency, fairness, and simplicity of administration, which are critical in assessing tax policies 

(Kraft & Furlong, 2020). 

A thorough evaluation of these alternatives is then conducted, weighing each option 

against the established criteria. Analysts engage in a comparative evaluation to forecast each 

alternative's potential outcomes. This assessment must be meticulous, factoring in the multi-

dimensional impacts each policy alternative may yield (Kraft & Furlong, 2020). This evaluation 

is vital in understanding each policy alternative's potential outcomes and trade-offs. Through this 

rigorous assessment, policymakers can draw informed conclusions about the most viable options. 
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Informed by the preceding analysis, policymakers can judge which policy alternative best aligns 

with the evaluative criteria and the overall policy objectives. This stage is reflective, considering 

not just the immediate impacts but also the long-term implications of the policy decision (Kraft 

& Furlong, 2020). 

The Rational Decision-Making Model emphasizes this systematic approach over more 

straightforward methods, like incremental decision-making, which might not provide the 

comprehensive solutions required for complex issues (Kraft & Furlong, 2020). The Rational 

Decision-Making Model is methodical and comprehensive, favoring an exhaustive analysis over 

a piecemeal, incremental approach. Its strength lies in its insistence on evidence and rigor, 

ensuring that policies are crafted to address current needs and are resilient enough to adapt to 

future challenges (Kraft & Furlong, 2020). It is a critical tool for policymakers, demanding 

thoroughness at each stage to ensure that public policies are practical and equitable. It is a model 

that, when applied diligently, can profoundly influence the success of policy interventions. 
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Executive Summary 

This policy analysis addresses the complexity of Alabama's current sales tax system in 

the era of e-commerce. The state's decentralized sales tax structure, allowing localities to self-

administer taxes, has become problematic with the rise of online commerce. Businesses face the 

daunting task of navigating multiple tax jurisdictions, leading to administrative burdens and 

potential revenue losses for the state. 

 The analysis includes a comprehensive problem review, exploring the background, 

status, and declared importance. Proposed solutions include transitioning to an origin-based sales 

tax system, supported by technological tools like XBRL, to streamline tax processes and foster 

fair competition. The implementation plan and monitoring mechanisms are outlined, drawing 

from best practices in policy analysis and recommendations by experts like Bardach and 

Patashnik (2020), and incorporating insights from Dr. Pamela Gibson’s lectures on policy 

formulation and evaluation. The goal is to modernize the tax infrastructure, balancing the needs 

of businesses and the state's fiscal health.
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Scope of the Problem 

Background of the Problem  

Alabama's sales tax framework, while functional for traditional commerce, has become 

increasingly problematic with the rise of e-commerce. The state maintains a 4% sales tax rate, 

supplemented by local sales tax rates ranging from 1 to 11 percent (Alabama Department of 

Revenue, n.d.). This variability is due to the autonomy granted to cities, towns, and counties to 

administer their taxes, resulting in a complex web of tax regulations businesses must navigate 

(Alabama Department of Revenue, n.d.). 

This decentralization of tax authority allows each locality to self-administer its sales taxes 

or delegate this responsibility to the state's Department of Revenue. As of recent assessments, 

over half of the state's counties and a considerable number of its cities manage their sales taxes 

independently, including major urban centers like Montgomery, Mobile, and Birmingham. 

Conversely, many counties and cities have elected to outsource this function to private firms 

(Alabama Department of Revenue, n.d.). The resultant landscape is of considerable complexity, 

presenting a daunting navigation challenge for businesses that partake in online sales, which 

inherently cross these multiple tax jurisdictions and potentially put the buyer at risk of Use Tax 

evasion and fines (Bruce & Fox, 2001). 

Current Status of the Problem  

The evolution of e-commerce has significantly increased the difficulties of tax 

compliance for businesses operating in Alabama. With the onset of online sales, businesses must 

meticulously calculate and remit taxes across a labyrinth of local jurisdictions; a process further 

complicated when dealing with municipalities that do not participate in the state-administered tax 

collection program. The current relations  establish that a business selling physical items or 
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services subject to sales tax, must report and pay tax over the amount sold through the month in 

different jurisdictions distinct accounts for these jurisdictions, differentiation amounts per city or 

municipality and county on top of the state report. If any of the jurisdictions reported are not 

state administered, they must create an account with a third party administrator. Even for 

infrequent transactions, imposes a disproportionate administrative and financial burden on 

businesses that see themselves forced to pay a specialist for a task that should be simple (Bruce 

& Fox, 2001). 

This challenge worsens when considering the vast number of nationwide taxing 

jurisdictions, which collectively surpass 7,500 (U.S. Bureau of Census, 1998). The complexity 

arises because new mobile business models, such as pop-up businesses and food trucks, 

frequently move across multiple jurisdictions. This means the burden of filing taxes in each 

jurisdiction falls on the business owner, creating significant administrative challenges. This 

burden is particularly frustrating in an era when we would expect technology to have simplified 

such processes. 

Moreover, enforcement and collection of these taxes from non-business consumers are 

fraught with difficulties due to a general lack of awareness and the separate processes involved in 

paying use taxes on out-of-state purchases. The enforcement issue is not merely about tax 

avoidance but tax evasion since the use tax is often due even if sales tax is not collected at the 

point of sale. As Ward and Sipior (2004) outline, the complexity of tax collection for e-

commerce transcends state boundaries. It enters the domain of interstate commerce, thereby 

inviting federal scrutiny and creating additional regulatory hurdles. 
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Declared Importance of the Problem  

Alabama's antiquated sales tax system has increasingly become a detriment to the state's 

economic well-being. The current system's complexity not only places an undue administrative 

burden on businesses, particularly those engaged in e-commerce, but also significantly hampers 

the state's ability to collect taxes efficiently. As businesses struggle to comply with diverse 

municipal tax rates and regulations, the state faces considerable revenue losses, which are critical 

for funding public services and infrastructure. 

Compounded by e-commerce's growing prevalence, these challenges have financial 

ramifications beyond administrative inconvenience. According to Bruce and Fox (2001), the 

financial impact of this outdated system was already significant in 2001, with an estimated $13.3 

billion in lost sales tax revenue nationwide, a figure expected to escalate to approximately $54.8 

billion by 2011. Such staggering losses underscore the urgent need for a streamlined tax 

collection system. Without reforms and online market growth, states risk further fiscal instability 

and the erosion of public services that rely on this vital revenue stream. The evidence points 

towards a compelling need for policy intervention to modernize the tax infrastructure; thereby, 

safeguarding the financial integrity of the state and its capacity to serve the public interest. 

Problem Definition 

In the state of Alabama, the current sales tax structure is not well-suited to the demands 

of the evolving e-commerce landscape. This archaic system necessitates that business owners, 

particularly those engaged in e-commerce, manage a complex and onerous process of filing and 

remitting sales tax for each of the state’s numerous municipalities. Such municipalities possess 

their own unique tax rates and administrative protocols. This intricate process not only imposes 
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an excessive administrative burden on businesses but also contributes to the loss of potential 

state revenue, as the system is not optimized for efficient tax collection, particularly of use taxes. 

Methodology Used for Analysis 

To thoroughly understand this problem, an exhaustive methodological approach was 

undertaken, drawing from the recommendations of Kraft & Furlong (2020). This involved an in-

depth analysis of the existing tax structure, requiring a detailed examination of legislative 

documents, financial records from state and local governments, and direct communications with 

those affected in the business community. Comparative analysis was also performed, looking at 

other states that have successfully updated their tax systems for guidance and best practices. 

Through this multifaceted analysis, a clearer picture of the inefficiencies and their impacts on 

various stakeholders has emerged. 

Noted Relevant Actors Involved or Impacted by the Problem 

In the exploration of e-commerce sales tax shortfalls, a variety of stakeholders are 

significantly affected. Consumers, who have grown accustomed to the cost-savings associated 

with tax-free online purchases, face the potential imposition of additional costs if internet 

taxation policies are reformed (Ess, 2006). These additional costs could shift the current online 

shopping behaviors and possibly deter the cost-saving incentives consumers currently enjoy. 

Small businesses, particularly those operating online and through mobile commerce at 

various events and fairs, stand at the forefront of those impacted. The complexity and cost of 

adhering to diverse tax jurisdictions present a significant challenge. These businesses benefit 

from the current tax laws that exempt them from collecting sales taxes in states lacking a 

substantial nexus. However, should tax reforms be enacted, they would be tasked with managing 

an intricate matrix of tax laws, imposing a disproportionate administrative and financial burden 
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on them compared to larger firms. This could inhibit their competitive edge and operational 

viability in the expansive realm of e-commerce (Ess, 2006). 

State governments also emerge as primary actors, grappling with the repercussions of e-

commerce on tax revenues. The surge in online sales has precipitated a decline in tax collections, 

straining the state's ability to fund essential public services. States face ongoing fiscal challenges 

without an efficient mechanism to enforce tax collections on Internet sales (Ess, 2006). 

In essence, the dialogue on e-commerce sales tax encompasses a broad array of participants, 

from individual consumers to mobile small businesses, each bearing distinct concerns and stakes 

in the outcome of this fiscal debate. 

Policy Alternatives 

Evidence-Based Alternative Solutions and Policies 

In critically examining sales tax reform, Frenkel (2017) advocates transitioning to an 

origin-based sales tax model tailored explicitly for e-commerce transactions. This paradigm shift 

moves away from the conventional destination-based system, which imposes taxes based on the 

buyer's location, to a framework where taxes are determined at the seller's location. This origin-

based model streamlines the tax system for sellers who would otherwise grapple with various tax 

rates and rules across numerous jurisdictions. It also mitigates the complexities for online 

retailers, who must collect and remit taxes for out-of-state sales. This obligation introduces a 

spectrum of legal and practical hurdles. 

The model suggested by Frenkel (2017) could serve as an economic incentive for 

businesses to establish operations within state borders, potentially spurring job creation and local 

economic growth. Moreover, this model aims to prevent double taxation when buyer and seller 

states adopt different tax regimes. Frenkel (2017) also notes the importance of balanced federal 
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legislation that honors state sovereignty, enabling states to set their tax rates independently while 

adhering to a standardized national framework. 

The adoption of the Extensible Business Reporting Language (XBRL) is presented as 

another option. Wells (2009) details the transformative impact of XBRL on business reporting, 

highlighting its role in automating and managing sales tax calculations; thus, enabling state 

compliance without undue burden on businesses. XBRL's application ensures precise matching 

of products to tax rates, streamlines filing processes, and offers uniform tax reporting across 

jurisdictions. 

On the practical models implemented currently, Pennsylvania's local sales tax model 

illustrates a tailored approach to taxation, where cities, like Philadelphia, apply an additional 

local sales tax on top of the state rate. This system allows local jurisdictions to benefit from the 

generated revenue while maintaining autonomy in setting tax rates. The state's role in collecting 

and administering these taxes ensures that the local jurisdictions receive the revenue they are 

due, minus the state's collection costs (Afonso, n.d.). Pennsylvania's model features the potential 

for local empowerment within a broader state tax framework. 

South Dakota offers a different model, where the statewide sales and use tax rate is 

complemented by municipal sales and use taxes. Municipalities can impose additional taxes up 

to a specific limit, provided they conform to the state's tax base, allowing for local control while 

ensuring consistency with state tax law (Afonso, n.d.). Although it seems like Alabama, the 

distributions are only made by the state, making sure that the consumer does not have to report 

directly to all the smaller government bodies and making reporting less complicated. This model 

exemplifies a balance between state oversight and local discretion, allowing for adjustments to 

cater to the unique needs of each municipality. 



ALABAMA'S E-COMMERCE TAX CHALLENGES 7 

Comparison of Alternatives 

The complexity of sales tax systems, especially in e-commerce, has prompted various 

reform proposals. Frenkel (2017) and Wells (2009) introduce distinct models for consideration. 

Frenkel advocates for an origin-based sales tax system, which simplifies the tax process for 

sellers by basing the tax rate on the seller's location rather than the buyer's. This approach could 

incentivize businesses to establish operations within states that offer favorable tax conditions, 

potentially spurring economic growth. However, shifting to an origin-based system requires 

careful coordination at the federal level to ensure a balanced approach that respects state 

sovereignty (Frenkel, 2017). 

On the other hand, technological solutions like XBRL, as described by Wells (2009), 

offer to streamline the tax compliance process. This digital reporting language automates the 

calculation and reporting of sales taxes, which can significantly reduce the administrative burden 

on businesses operating across multiple jurisdictions. Although XBRL simplifies reporting, it 

must address the foundational tax policy rather than the mechanism by which taxes are 

calculated and reported. 

Pennsylvania's model provides a case study on how states can structure local sales taxes. 

Cities and counties have the autonomy to set additional tax rates, which the state collects and 

administers. This model underscores the potential for local jurisdictions to customize their tax 

systems to meet their unique fiscal needs while benefiting from the efficiency of state-level tax 

administration (Afonso, n.d.). Similarly, South Dakota's sales tax framework allows 

municipalities to impose additional taxes, showcasing a balance between state oversight and 

local discretion. Municipalities can adjust tax rates within the guidelines of state tax law, 



ALABAMA'S E-COMMERCE TAX CHALLENGES 8 

ensuring that local tax systems are responsive to the needs of the community while maintaining 

statewide tax base consistency (Afonso, n.d.). 

When comparing these policies, it is evident that each offers advantages and challenges. 

The origin-based model simplifies tax codes but may lead to disparities in tax burdens across 

different states. Technological solutions can enhance efficiency but may need to address policy-

level complexities. Pennsylvania's and South Dakota's models demonstrate the potential for local 

variations within a state-managed system, providing flexibility while also potentially leading to a 

patchwork of tax rates that complicate interstate e-commerce. 

While there is no one-size-fits-all solution, the ideal approach may involve a hybrid 

model that incorporates the simplicity of an origin-based system with the technological 

efficiencies of XBRL, all within a framework that allows for local discretion, as seen in 

Pennsylvania and South Dakota. Such a system would optimize the balance between ease of 

compliance for businesses and the fiscal autonomy of local jurisdictions, creating a fair and 

efficient tax landscape suitable for the evolving world of e-commerce. 

Constraints of Different Policies 

While simplifying the tax code for sellers, Frenkel's (2017) origin-based sales tax model 

presents significant challenges regarding interstate equity and the potential for tax base erosion. 

The model may incentivize businesses to relocate to states with lower tax rates, which could lead 

to a "race to the bottom" as states compete for business presence through tax incentives. This 

could undermine higher-tax states' revenue-generating capabilities and create disparities in public 

service funding. 

Technological solutions like XBRL offer a way to streamline tax compliance; however, 

Wells (2009) acknowledges that such technology has its limitations. For instance, while XBRL 
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facilitates the reporting process, it faces the significant challenge of needing to be programmed 

by a superior governmental body capable of managing the complexities of tax law discrepancies 

across jurisdictions, such as varying tax rates, exemptions, and filing requirements. Additionally, 

this process requires a massive effort in training the system to fully comply with diverse state 

laws. Furthermore, the substantial initial investment in technology and training can be a barrier 

for smaller businesses and states with limited resources. These challenges highlight that even 

advanced technological solutions like XBRL require significant coordination and resources to 

achieve seamless tax compliance. 

The Pennsylvania model allows for local autonomy in setting tax rates, but this can lead 

to a complicated patchwork of tax rates across the state (Afonso, n.d.). While the state oversees 

the collection and distribution of taxes, businesses must navigate varying tax rates and rules, 

which can be administratively burdensome and may need to be clarified for consumers. 

Similarly, South Dakota's approach, which permits municipalities to impose additional taxes, 

also risks creating a fragmented tax landscape that can challenge businesses operating in multiple 

locations within the state (Afonso, n.d.). Ensuring compliance with each locality's tax regulations 

requires a high level of diligence and can increase business costs. 

Policy Recommendations 

Description of Policy Recommendations 

In today's world of e-commerce, it's important to have a fair and effective sales tax policy 

that doesn't burden consumers or businesses. One promising approach is to adopt an origin-based 

sales tax system, where taxes are based on the location of the seller rather than the buyer. This 

could create a competitive environment where tax rates become a factor in business location 

decisions, potentially leading to healthy tax competition among different regions (Frenkel, 2017). 
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 However, implementing an origin-based sales tax model would require local 

governments to set sustainable and competitive tax rates. This could encourage them to 

streamline their tax structures, making it easier for businesses to thrive and create jobs within 

their jurisdictions. In turn, this could lead to increased revenue for local communities without the 

need for higher taxes. It's important to acknowledge that this approach could also lead to 

disparities among different regions if not managed effectively.  

There's a risk of a "race to the bottom" where localities continuously lower their tax rates 

to attract businesses, which could ultimately harm essential public services. To prevent such 

risks, a balanced approach is necessary. The federal government could play a role in setting 

guidelines that prevent excessive disparities in local tax rates while allowing for enough 

flexibility to enable local governments to tailor their tax policies to their unique economic 

environments. For instance, the federal government could establish minimum tax rate thresholds 

and provide a framework for localities to justify deviations based on specific economic 

conditions. Additionally, federal oversight could include monitoring and reporting mechanisms 

to ensure compliance and evaluate the impact of local tax policies on public services and 

economic health (Frenkel, 2017). 

In conclusion, an origin-based sales tax policy could empower local governments to 

manage their tax affairs independently, promoting strategic business growth and community 

development. With careful implementation and oversight, this model could lead to a more 

dynamic and equitable economic landscape across various regions. 

Rationale for Recommendations 

Advocating for an origin-based sales tax model in e-commerce involves several 

interconnected aspects. The model's rationale centers on simplifying tax processes, promoting 



ALABAMA'S E-COMMERCE TAX CHALLENGES 11 

fair competition, aligning with digital commerce, and facilitating potential economic growth. By 

allowing e-commerce businesses to consistently apply their local tax rates to all transactions, 

regardless of the customer’s location, the origin-based system significantly streamlines tax 

administration. This standardization reduces the complexity and administrative burden associated 

with managing various tax jurisdictions. The proposed model accommodates the unique 

attributes of online transactions and provides a more relevant and effective taxation framework 

for the digital age. 

A key component of this model is its impact on market competition and local economies. 

This approach aligns with Dr. Gibson's insights on embracing local autonomy in tax policy, as 

discussed in her lecture on policy formulation (Gibson, 2023). Under the origin-based system, 

municipalities with high tax rates may need to reassess their fiscal strategies. These jurisdictions 

could be compelled to reevaluate their tax rates and mechanisms to remain attractive to 

businesses.  

In a marketplace where location dictates tax rates, municipalities have the power to 

influence business decisions directly. If they desire to attract more businesses to their jurisdiction 

and stimulate local economic growth, they may consider adjusting their tax rates to be more 

competitive. This approach empowers local governments to make strategic decisions that align 

with their economic objectives and community needs. 

Furthermore, simplifying tax compliance can encourage business growth and expansion, 

particularly for small and medium-sized enterprises that may currently find the complexities of 

the existing system prohibitive. This growth potential can lead to job creation and economic 

development within the communities where these businesses operate.  
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In summary, advocating for an origin-based sales tax model in e-commerce offers several 

key advantages, including simplification of tax processes, promotion of fair competition, 

alignment with digital commerce, and potential economic growth. While implementing such a 

model requires careful planning and consideration of transitional impacts, its long-term benefits 

could significantly enhance the efficiency and equity of sales tax systems in the era of online 

retail. 

Plan for Implementation 

Implementing an origin-based sales tax system in Alabama necessitates a meticulous and 

structured approach, aligning with best practices in policy implementation as outlined by 

Bardach and Patashnik (2020). The initial phase involves an in-depth assessment of Alabama's 

current tax framework to identify the extent of modifications required for the transition. 

Engaging a broad range of stakeholders—including Alabama's local governments, business 

communities, and taxation experts—is crucial in this phase to ensure a comprehensive 

understanding of the existing system and its challenges. 

Following the assessment, legislative efforts at the state level are essential. The Alabama 

State Legislature must enact laws to facilitate the transition to the origin-based model, ensuring 

that these laws are harmonized with federal guidelines to address any potential issues related to 

interstate commerce. This legislative process should accompany a well-defined roadmap and 

timeline, offering Alabama businesses and government entities sufficient preparation time for the 

changes. The legislative framework should also include provisions to safeguard against potential 

revenue losses for local jurisdictions and ensure the stability of public services. 

Parallel to legislative actions, significant investments in technological infrastructure, such 

as XBRL systems, will be required in Alabama. This technology is pivotal in automating and 
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simplifying tax calculations and filings under the new model. Additionally, comprehensive 

training programs and resources should be made available, particularly targeting Alabama's small 

and medium enterprises, to assist them in adapting to the new tax system. These training 

initiatives should cover the use of new software, compliance with updated tax laws, and 

strategies to leverage the origin-based system for business growth. 

Mechanism for Monitoring and Evaluation 

For effective monitoring and evaluation of the new tax system, a multi-faceted approach 

is recommended, in line with Bardach and Patashnik’s (2020) recommendations for policy 

analysis and evaluation. This approach includes continuous data collection to monitor sales tax 

revenues, business relocations, and economic impacts of the policy. Regular feedback from key 

stakeholders, such as businesses, consumers, and local government officials, is essential to gauge 

the system's practical implications and identify areas for improvement. Scheduled reviews 

should be institutionalized, allowing for periodic assessment of the system’s performance against 

set objectives. These reviews, potentially conducted on an annual or biennial basis, will evaluate 

compliance rates, administrative costs, and broader economic impacts, providing a basis for 

ongoing refinement of the policy. As highlighted in Dr. Gibson's lecture on policy evaluation, it 

is essential for tax systems to adapt to the realities of modern commerce (2023). 

Benchmarking against other states and national standards will offer additional insights 

into the system’s effectiveness. This comparative analysis can highlight areas where the origin-

based system excels or needs improvement. Lastly, the adaptability of the monitoring and 

evaluation mechanism is critical. As the e-commerce sector evolves, the system should be 

flexible enough to accommodate new trends and economic shifts, ensuring that the sales tax 

policy remains effective and relevant. 
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The implementation and subsequent monitoring of an origin-based sales tax system, as 

guided by Bardach and Patashnik’s (2020) framework, promise a structured approach to 

addressing the complexities of taxation in the digital age. Through careful planning, stakeholder 

engagement, and ongoing evaluation, this model has the potential to streamline tax processes, 

promote economic growth, and adapt to the changing landscape of e-commerce. 

Conclusion 

Examining Alabama's sales tax system in the context of e-commerce reveals a critical 

need for reform. The state's decentralized and variable tax structure, while historically functional, 

is ill-equipped to handle the complexities of online commerce. This system places an undue 

burden on businesses, particularly smaller entities engaged in digital transactions, and hampers 

efficient tax collection, leading to significant revenue losses for the state.  

This exploration of alternatives highlights the potential benefits of transitioning to an 

origin-based sales tax model coupled with technological advancements like XBRL. This 

approach promises to simplify tax compliance, encourage economic growth within local 

jurisdictions, and align tax collection methods with the realities of digital commerce. However, 

implementing such a system requires careful legislative coordination, technological investment, 

and consideration of interstate equity. As Alabama and  other states, continue to adapt to the 

growing realm of e-commerce, the need for a more streamlined, equitable, and efficient tax 

system becomes increasingly important. The proposed reforms, while challenging, offer a path 

forward to ensure the state's fiscal health and the vibrancy of its business community in the 

digital age.



ALABAMA'S E-COMMERCE TAX CHALLENGES 15 

References 

Alabama Department of Revenue. (n.d.). City and County Tax Rates. Retrieved from 

https://www.revenue.alabama.gov/sales-use/city-and-county-tax-rates/ (Helpful 

Resource) 

Bardach, E., & Patashnik, E. M. (2020). A Practical Guide for Policy Analysis: The Eightfold 

Path to More Effective Problem Solving (7th ed.). Congressional Quarterly Press. (B&P) 

Bruce, D., & Fox, W. F. (2001). State and Local Sales Tax Revenue Losses from E-Commerce: 

Updated Estimates. Knoxville: The University of Tennessee, Center for Business and 

Economic Research. (Scholarly) 

Ess, E. A. (2006). Internet Taxation Without Physical Representation?: States Seek Solution to 

Stop E-Commerce Sales Tax Shortfall. Saint Louis University Law Journal, 50(3), 13. 

(Scholarly) 

Frenkel, J. (2017). Something's Gotta Give: Origin-Based E-Commerce Sales Tax. Brooklyn 

Journal of Corporate, Financial & Commercial Law, 12, 133. (Scholarly) 

Gibson, P. (2023).  Policy Evaluation [Lecture Recording]. Canvas, Troy University. 

https://troy.instructure.com/ (Lecture) 

Gibson, P. (2023).  Policy Formulation [Lecture Recording]. Canvas, Troy University. 

https://troy.instructure.com/ (Lecture) 

Kraft, M.E., & Furlong, S.R. (2020). Public Policy: Politics, Analysis, and Alternatives (7th ed.). 

Congressional Quarterly Press. (K&F) 

U.S. Bureau of Census, “Statistical Abstract: 1998,” 307, table 499, 1998. (Non-Academic) 

Ward, B. T., & Sipior, J. C. (2004). To tax or not to tax e-commerce: A United States perspective. 

Journal of Electronic Commerce Research, 5(3), 172-180. (Scholarly) 



ALABAMA'S E-COMMERCE TAX CHALLENGES 16 

Wells, B. L. (2009). The Expansion of E-commerce: Addressing Sales Tax Complexity with 

Technology. Journal of State Taxation, 27(6). (Scholarly) 

 

 


